
 , 2016,  5 23

4.  . .     -    / . . ,  
. .  // . . . – 2009. –  11. – . 5-8. 

5.         
 [  ]. –  : http://www.naas.gov.ua/3. 

6.  . .       //    -
       : [ .] / [  

. .,  . .,  . .  .];  . . . . , . . , . . . – : , 
2014. – 292 . 

7.  . . -        -
  / . .  [  ]. –  : http://www.khntusg.com.ua/ 

files/sbornik/vestnik_104/33.pdf.  
8.  . .         / . .   

[  ]. –  : http://ena.lp.edu.ua:8080/bitstream/ntb/18089/1/52-Solovyov-89-90.pdf. 
9.  . .  : . / . . . – .: , 2006. – 236 . 
10.  . .   -      

  / . . , . .  // :  . – , . – 2013. – 3 (8). –  
. 180-186. 

11. Athreye, Suma S. «Technology Policy and Innovation: The Role of Competition Between Firms.» In Pedro Conceicao 
et al., eds. Science, Technology, and Innovation Policy: Opportunities and Challenges for the Knowledge Economy. Westport, 
CT: Quorum Books, 2008. 

12. Castells, M., and P. Hall. Technopoles of the World. London, UK: Oxford University Press, 1994. 
13. Smilor R. Commercializing technology through new business incubators / R. Smilor // Research management. N. Y., 

2002. – Vol. 10, Sept.-Oct. – 36-40 p. 

    23.03.2016 . 

* 

 338.432.009.12(477) 

 

 

. . ,   , ,  

  

    

      
 

 
F©F  .   

    -
     

  ,   -
   .  

    -
   ’  -

  , ’   -
     

    , -

                                                 
© . . , 2016 
 

     
 .  

   -
    

   
   . 

, ,   -
     

  ,    -
      
’      

     
  ,   -



 , 2016,  5 24 

  ,    
 .   ,  -

   -
    -

     -
 ,   

     -
    , -

 -    
.     -

    -
,  ,  -

  ,   -
    
,  .   -

   ,  
     

, -   -
,    

   . , 
    -

  , , -
  ,    -

  . 
    -

.     
     -

   -
 ,   .  [1], 

.  [3], .  [4], .  
[5,6], .  [7], .  [8], 

.  [9]  . 
  –   
    -

      
     

. 
   -

.     
     -

    -
   .   

      
,    -  ,  -
   ,   

. ,     
    -

   ,   – 
   ,   

     , 
   .  

  -  ,  -

   , -
, ,  –  , 

   .    -
        
    -
       

   . - -  
   , 

   , 
 –  ,  – -
 ,     – 

 . 
     -

    -
    

  ,   
   .   

    ,  -
    ,   

 .     -
,   ,  

   .  
    -

      -
,    ,   -

  .  
     -
       

 ,   -
,    -

 ,    
  ( , -

, , - , ),  
    -

   .  -
 –   ,   , 

     .  
    «  

»     « -
 »;     

  ,  
    , 

  ;  
    «  -

»    «  ». 
      

     
    ( . 1). 

 
 
 



 , 2016,  5 25

 
 
 
 
 
 
 
 

. 1.      
:  . 

 ,    
,     -

  .   
 ,    -

  ,    -
  , , -

.      -
 ,     -

 .    
 , , ,  -

 .  
      

    
  .   , 

  ,    
   15–20% [10]. ,  

      
 .  , -

,    
     

     
      
  . -

      
   [9]  2050   

  10  .  -
    . 
,      -

    «  -
»  «  »,   -

    -
     -

  -  
      

    ,   
  .  

 ,  
      

    -
    

     
  ,   

  -
  .   

   , 
      

    
    -

 .   
      -

      
     

  .  
  -

     
     

   -
 ,    -

     
   . 

   ,   
     -

     
    -

    -
 .   -
 ,    -

  (   -
     ), 

      
   -

,      
     ,    

  . 
   -

    
     

  -
 ( . 2).     
     

    ,   -
   ( ) -

 ,    – -
 ,    

  

  

  

  

     

   

  

  
   

   

  



 , 2016,  5 26 

 

    

 
 
 
 
 
 
 
 
 
 
 
 
 

 
  

 
  

  
 

   

      

   

     

     

   

 

  

  

  

   

     

 

   

 
                        

  
 

   
   

  
  

-
 

-
 

-
 

-
 

     

  
 

  
  

  
  

  
   

  
  

 ,  -
,   , -

  . , -
     

 ( )    -
 '    

  [2].  
   -

    
    -

,     -
    -

   .   
  , -

   , 

, , -
 ,   
      

  .  
     -

   ’   
   -

     -
.    

     
- , , 

, , -
, ,   

  -
  .  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

. 2.        
    

:  . 

    ’  
    -

,       

     ,   
     

    -



 , 2016,  5 27

   -
  . 

   
   -

     
,     -

  ,   
 .   -

  ,  -
      

,    -
     

  , -
, -  . 
    -

    
   -

    
,    

    -
  ,   

    
 .   

     -
  .  
 ’   -

  ,   -
   -

     -
      

    -
’    -
  ;   -

    -
 ;  -

     -
   ; 

  -
  ;  

   , -
     -

 ,    
. 

    -
,     

    
.     

       
    -

      
   -

;     -
   ( )  

 ( ,  -
 , , -

  );  -
    -
    -

     
  ;  

   , -
     

   .  
 ,  -

   ,  -
 ,   -

 .   
     
    , 

     '  
 .   -

    
      -

-  ,  
  ,  

   -
,    -

 . , -
    –  

   ,  
    -

    
. 

   -
     

   -
    -

    -
 .   -

   -
     -

  -   
    

   -
     

  ,  
       

  .  
    -

   , -
  ,  

   ,  -



 , 2016,  5 28 

,    
 - ,   -

      
.  

   -
    -

,     -
.      

  , -
  .   -

    -
 , - -

     
,     

    
 ;   -
     

     
.   -

     – 
  -

     . 
     

  , -
      
’   ,  

 ,   
    -

-     -
.    -

    -
 ,   -

 ,  , 
  ’  -

      -
   ,  

 ,   
   .  

    -
     

     
     -

        
     

.    
’     -

,     
 ,   

    -
      -

,    

    -
   . 

     
   , 

    , -
  ,   

    
   ; 

  ’    
 ;   

    ; -
   

     -
   ;  -

    -
-  ;  -

  ’  -
;     -
  .  

     -
    

  ,  
 .    -

  ,   
    -

 .   
    

     -
,   ,   

 ,  -
  ,  -

    -
 . 

     
  -

 ;   
    -

     
 ;   

    ; 
   -

 ;    -
      
 ;  -

   ; -
    -

     -
 ;  -

     -
    
-   ; 



 , 2016,  5 29

     
  . 

   -
      

   , 
     -

  , -
      -

 ,    
 , ,  -

   . -
     -

 ,   .  -
     

 ,   -
,      

  -     -
   , 

  ,   
  .   -

       
 .  

  -
     

     
     -
  ,     

    -
 .    -

:     
   ; 

    -
  ,   -

   -
 ;   
 ;  
    -

   .  
     

 ,   -
    , 

    , -

    
.  

     
  ,  

    -
, , , -

      -
    -

    -
 ;  -

      -
    -

. 
. , , 

    -
    -

    -
      

-    
      -

 .  -
     

,   -
,  -

  ,    
  ’   

       
 .   -

  «  »  « -
 »    

    PR-  
    -
 -   

      
   ,   -

  . -
    -

   
    -

   ,    -
   

 .  

   
1.  .   : ,         

   / .  //  . – 2008. –  10. – . 94-111. 
2.  .           ? [ -

 ] / . , . . –  : http://gazeta.dt.ua/promyshliennost/na-yaku-model-
agrarnogo-sektora-maye-oriyentuvatisya-ukrayina-u-strategichniy-perspektivi-_.html. 

3.  . .       : . / . . . – .: , 2009. – 420 . 
4.  . .  :      : . /  

. . . –  :  “ . . - ”, 2008. – 384 . 
5.  . .   &  : . / . . . – : , 

2014. – 464 . 



 , 2016,  5 30 

6.  . .          /  
. . , . . '  //   – 2015. –  1. – . 21 – 28. 

7.  . .         / . . -
 //  . – 2013. –  3(40). 

8.  . .         -
: . / . . , . . , . .   . – .:  „ ”, 2015. – 320 . 
9.  . .       ’     -

        / . . , . . , . . , . . -
  . – .:  „ ”, 2014. – 38 . 

10.       . , 5-13 . 1994 .; .  . – 
- : , 1995. – 198 .  

11.    –  .         [ -
 ]. –  : http://tyzhden.ua/Economics/87077. 
12. Anholt S. Competitive identity: The New Brand Management for Nations, Cities and Regions / Simon Anholt. – N.Y.: 

PALGRAVE MACMILLAN, 2007 – 147 p. 
13. Kyrylov Yu. Forming the paradigm of competitive development of the Ukrainian agricultural sector under conditions of 

globalization // Management Theory and Studies for Rural Business and Infrastructure Development / Scientific Journal. –
 Lithuania. – 2015. Vol. 37. No. 1: 70-79.  

14. Moyer W. Agricultural Policy Reform. Politics and process in the EU and US in 1990 s. / W. Moyer, . Josling. – 
Aldershot, 2002. 

15. Robertson R. T. The three waves of globalization / R. T. Robertson. – New York: Zed Books, 2003. – 204 . 
16. Scholte J. A. Globalization. A critical introduction / J. A. Scholte. – London: Palgrave, 2000. – 361 p. 
17. Wolly O. How to Brand a Nation / O. Wolly // Business at Oxford magazine. – 2005. – ssue 7. 

    17.03.2016 . 

* 

 [338.43+53:33+316:33]:332.14 

 
 

. . ,   , ,  

     

      

 

   :  
-   

 
F©F  .   

,    
   –   

    , -
     
    -

 .   -
     

  ,     
    

                                                 
© . . , 2016 
 

.     
     ,  

      
  ,     

     
   , 

      
 [9, . 8].    -

   -
  [17]. 

 '       -
  .    -

'    ,    -


